
Open for Business – supporting tourism in the Chilterns 
Summary of activity 1 Aug 2022 to 31 Jan 2023

Over 60 businesses were involved in a 

range of activities including:

• the Chilterns Walking Festival

• digital campaigns promoting Experience 

providers

• Networking events

• Business support

• Blogs, adverts and social media 

promoting Experience providers

• Inclusion in influencer campaigns



• The Festival featured 53 events over 15 days 

Guided walks took place throughout the Chilterns 

• We worked with over 30 organisations and 

volunteer walk leaders across the Chilterns 

• We had 439 participants on bookable walks plus

additional bookings on third party walks

• 53% of respondents visited at least one or more 

local business 

• 34% of respondents came from outside the 

Chilterns

Chilterns Walking Festival Summary  
15 – 30 October 2022

An initiative of the Chilterns Conservation Board 



An exciting and varied programme 
led by knowledgeable guides…
Nature walks, family-friendly, arts and 
crafts experiences, after dark 
exploration, wellness and mindfulness, 
orienteering,  nature spotting, heritage 
and history walks…





Supporting businesses through the Festivals

• 13 businesses in the project area were 
directly involved in the Walking Festival

• 12 businesses were showcased through the 
celebration of Chilterns Food & Drink

• Many more businesses benefited from 
additional footfall to the area and from media 
coverage

Café stop at Buckmoorend Farm, Bucks

Lunch stop at the Ivy House, Chalfont st Giles

Ride on the Chinnor & Princes Risborough Railway



Press Coverage



• 1.9K CWF Facebook followers 
Further activity on Chilterns AONB 
facebook

• Good levels of engagement on 

Chilterns AONB twitter

Social Media



Promoting Chilterns Experiences with Chiltern Railways

Promoting Chilterns experiences at Marylebone Station October 
2022 – with Dave Willis Bushcraft and Midsomer on the Misbourne

Social media campaign and Press 
activity….



Promoting Chilterns experiences – blogs, adverts and media campaigns

Adverts in the Chiltern Society 
magasine and Tring & Berkhamsted 
Living magasine



Promoting Chilterns experiences – blogs



New Chilterns AONB website launched October 2022 with improved Experiences pages 

Filters added to the site 



Digital marketing campaign by Fabbrica Dec to Feb – Facebook adverts & Google Ads 



Digital marketing campaign by Fabbrica – Facebook adverts and Google Ads 

• Headline results: There were 33,740 overall clicks and 15,809 link clicks through to the Chilterns 
AONB website (Experiences Page) from campaign running 8 Dec to 19 Feb

• Detailed weekly Analytics reports provide useful feedback to help with more targeted 
marketing



Featuring Rumseys, Roald Dahl Museum, Chiltern Open Air Museum, Midsomer on the Misbourne…..

August and October on-line blogs, Muddy Stilettos

Using influencers as part of 
our marketing campaign 



Networking Events and business support

We held networking events in August and October 2022 in partnership 
with the Chilterns Tourism Network and Visit Buckinghamshire   

• We provided 1:1 business support to 
experience providers

• We signposted businesses to training 
and further business support from 
Bucks Business First
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