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Chilterns as a 

walking destination  

ÁChilterns gets high levels of local 

leisure use - 51 million day 

leisure visits pa (2007 Leisure 

Visitor Survey) 

ÁWalking most popular activity ï 

main purpose for 44% of leisure 

trips 

ÁManaged countryside sites have 

seen big rise in visitor numbers 

ÁRights of way and promoted 

routes have potential for greater 

use 

 ÁThe Thames Path near Goring 



Promoted routes in 

the Chilterns  

Á 200+ promoted routes in the 

Chilterns  

Á Short pub walks to long-

distance 

Á Some popular for local leisure, 

others have wider appeal  

Á 2 National Trails (The 

Ridgeway and The Thames 

Path) and regional routes 

Á Good for the economy, good 

for image, good for local 

people 



Long distance routes in 

the Chilterns  

Á The Ridgeway ï 87 miles 

Á Thames Path ï 184 miles 

Á The Chiltern Way ï 133 miles + 

Á Shakespeareôs Way ï 51 miles 

Á Outer Aylesbury Ring 

Á Icknield Way Trail 

Á Swans Way 

Á South Bucks Way ï 23 miles 

Á Oxfordshire Way ï 65 miles 

Á Hertfordshire Way 

Á Grand Union Canal Walk 

Á Lea Valley Walk 

Not a dated concept, though usage has diversifiedé  



What do people want and 

how can we increase use?  

ÁLots of different 

kinds of walkers, 

but they all want 

similar thingsé 

ÁThe Ridgeway, Ivinghoe Hills  


